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P WESRY @ AUSTOUICT Cdb al viCLonald 1S an issue of

a) Place b) Segmentation
) Motivation d) Quality
7. Use of Sanitizers for Hygiene has increased in multifold ways. This is an example of
a) Product Mapping Goal b) Product Specific Goal
¢) Product Generic Goal d) None
8. Needs can be created
a) True b) False
c) Cannot say d) None of these
9. Protection, Stability and Order are classified in Maslow’s Law of Need Hierarchy as-
a) Psychological Needs b) Safety & Security Needs
¢) Need for Ego d) Not Mentioned in this Law
10. Stimulus-Response Theory has origin at
a) Psychological Exposure school of thought b) Modern theory of
psychology
¢) It is not mentioned anywhere d) Behavioural School
of thought
11. One of these is not included in Models of Consumer Behaviour -
a) Black Box Model b) Nicosia Model
c) AIDA Model d) Engel Kollat Blackwell
Model
12. “Why a Customer eats at McDonald” is an issue of
a) Place b) Segmentation
¢) Motivation d) Quality
PART - B
Answer any FOUR out of SIX [4x7=28]
1. What are Buying Motive? What are the different types of Motives?
2. Define Needs, Goals and Motives.
3. What is Consumer Innovativeness?
4. What are family Life cycle?
5. List out the stages in Consumer Buying Process?
6. What are bases of Segmentation?
PART - C
Answer any TWO out of FOUR [2x15=30]

1. What do you mean by Product Positioning? What are the steps in Product
Positioning? What are techniques in Product Positioning?

2. "Profitable Marketing campaign strategies require understanding and use of the
science of marketing” explain.

3. How will you predict Consumer Behaviour for a potential product? What are the
Factors influencing Consumer Behaviour explain.

4. What is Maslow’s Law of Need Hierarchy? How is Maslow’s Law of Need
Hierarchy applied in marketing?



