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Candidates are required to give their ansu'ers in their orin u'ords as far as practicable'

Question Paper is divided into I'hree Parts --A, Il & C

Part-A & D are comPulsory'

l)art- B contains SIX questions out of u'hich troL.R qucstions are to be ansricred

Part- C contains SIX questions oul of utlich l'lIRI]Il questions are to be atlsucretl

Ql) All Question are comPulsorl' :-

A] State u'hether the follorving statement are true or false:-

I'Communicationisanessentialpartofeveryorganization.
II. Encoding is the process of translating the massage in a medium tvhiclt is not suitablc tbr

transaction.

III. The objective of communication is to be provide accurate and complete infbrrnation'

IV. Any tvrong translation ma1' lead to the Semantic barrier in communicatioti'

V. Source of verbal information include l{adio and television reports.

vl. Social media is an emerging tool oltrarkctillg cotnmLtnication'

vil. .fhe communication model provicles a vcrv uscful liarneri'ork t',,' L]',il3r:tilrlriirrL' lrr'|)r r' r l

Vlll.Sandu.ichmanisakindofoutdoclradrcrtising.
IX.Themostimpor-tantelementofadr,ertizillgCop\,isitshcadjine.
X.SalespronrotionhastheshottcstiifcinipactaSapromOtiotttorll
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B] Ansu'er in brief the follot'ing question: -

L Discuss the important of communication in marketing'

II. Explain the role of noise in communications'

III. What is AIDA Model?

IV. What is digital marketing?

V. Defines ethics and morals.

PART i}

Q2). Anst,er anlr four queslions.

I. Discuss the objectir e crl conrnlurticatiott'

II. \\ihat is FCIS planning Grid \'1oijc1l'}

III. Erplain rhe differerlce t\ pes of Adr' ertising'

I\/. \\:hat are the four pan of rnarketing nrix')

\/. Exp)ain the ethical issues oiAdvertising?

vI.Exp)ainthequantitatjvefactorsinnrediase]ectjorl.

MBA -3rcj Sernester Final Exanr -2CLE-79 I AJU, jnarkhand



P'ART C

Ansn,er any three questions' 
. ^ ^.,,"ial role in marketing ancl business?

e3). Denne communication 
How::T:;,;. 

;:::il*o* in selecting an advertisins agencv

Q4). Defrne advertisins management 
* t 

.. 

".::::;" 
creative brief and overall 9 MC program?

Qs). what s a med a .":'*l:::::::::J:::l;:::::::.;
e6). Exprain the maior advantage *" 

::,. 
": 

:^.] ," ,, related to pubric retatior-r activities?

Q?)'Wiratiscorporatesocialresponsibilill,?L{ou,isitrelatedtopublicrelatio

QS). Defline ethics. Identify the types of etrrical compraints that are raise<l regarding atJ'ertrsing'

(10x3=30)

CA -3td Semester Final ;;;*;f ruu,:trart'nand


