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candidates are required to gi'e their answers in their own words u, ,u. u[*L
Question paper is divided into Three parts _A,8,& CPart-A- contains Six questions out of which Four Questions are ro be answeredPart' B- contains Five euestions out of which rhree euestions are to be ansu,eredPart -Cis compulsory.

Q. 1)Ansv,er the following q uestions

a) Explain the term .cash 
corv,.

I'ARI'A
briefl.r, (5x4= 20r

b) What are ,staples' in consumer goods classification?c) Using an example explain the ,depth 
of.a procluct Iirre,?

PART R

Q.2) Exptain the following:
s

a)

b)

c)

d)

e)

Q.3)

Please read the following extract:

Explain various product levels, using an example.
Define Macro and Micro EnvironmJnt u
what are dirferent sesmenrarion variaurj':T;ffi:':ff,1i:l;u 

'case' or 'point orrererence'
Define consumer buying <Jecision process.

Explain the marketing research process.

IrAIll' (l

(10x3=30)

(20x7=20)

For all the excitement surrounding what u'as nlearlt to be a Rs 1-rakh marver. the Nano hasn,t been havinoa smoorh ride.
B1,: Ramanujarn Sridhar, CEO. brand _ con-ul.
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f) What is a 'two-level, marketing channel,/



Whatever is happening to the'rata Nano? 'l'he brancl rvhich \\,as touted as the.qreatest rhrng ro happt:. rir
the Indian automotive industrl' anri prontisecl to transfirrrn the life of the nrirjiile-class e.risLrrrrcr. rn Irr,Jr,,
suddenly seems to have hit a speecl breaker. l,et us just go back a Iittle in rime ro rhe 1;rc-iailpctr arii rirr
announcement of the Rs 1 lakh car whrch was actuall_v rnacle bl,Ratan'fata in N{arch 2003 at ihc (iencr iiMotor Show. It was hailecl as a triumph of lnciian innin,ali<rn ancl shsq,t:ti tltc rlis[e Ircyrrrs \\]cstr,r.rr r,, r,rir j

as to how India was able to tap the fbrtune at the bottorn of the pyramid anci hoq, India had leaplroggeri r.
the forefront with its dramatic new off'ering. The inetiia \\,ent to town. Airport book stajls *,erc lull ,l'
books on the car and its amazing journey 

- small wonder _- the making of the Nano was just ope sf the
titles.

Who is the customer?

The lowest priced car has certain advantages anci certain disadvantages as well. The adva,tage is theprice (even though it is not Rs 1 lakh) is affordable to a whole lor of Indians. I know a number of affluenr
Indians too who have bought it as their third car! Are they the core target auclience? or is ie uwu5uL rt d) u1Err LllrlLl u;lrI Ar() tney ine Core target aucltence'/ Or is it someone $,hois currently riding his two-wheeler in the dust ancl grime, breathing in the exhaust of thc bus in fiont ofbus in fiont of

rt,i,.-"i ..r.,. ;:;,^;:,,;r;,,;;I I ; ii, ;; ;.;.-, ;, ; ;
l:11.:t':,n..r"1,:?r:11 and that is.thc concern, or is thc. righr u'orcl obscssion, u,iitr sl)rrcc, Inri*ir

)1./.rLL r\rt L/childien io-play and space to park their commoclior.rs lr-rggage in the boot. [-{rve you sc'en .r)\, lnrli,, rr,, r,,
light? Whiie the Nano seems finc lil nvo. horv,rony'ir-ities liaie ig'u r,rcirrlre,. u,r.l ",",, ,,:',.i,., ,, ,

1av uvvrrro arrru r\r1 t\a'u. 1luw ll{itlly lalllllles llave iwo Iilcil}DcLs ancl cieti ii ill.:\ ,ir...dinkS,,(doub1eincomerrokicis)the1,ivouldfincjanotLersimi]ar1irniili,tt)tt.at,t..l*,ur,,'

I too wanted to buy a Nano when I saw_ail the hype and my family asked me a siinple question rherr Lhey
often do, "Are you mad?", and I promptly desisted. How many such conversations are happening all over

. .mdi1? 
of!9n companies forget that business is not so much uuout i*orutior, t yp. ura rnedia coverage

but about listening to the consumer.

llease ansrver the following questions _W_Llh1.g{e_rq49q1q_tb_q_AhaIe.fle!,15 A{igl_e-.

1. what is your understanding of 'I'ata Nano,s rarget customc:r? (5 niarks)
2' Where did Tata Nano faced problem in the irnplerne ntation of N4iu.kcting Strarcgr,,., (5 nrarks )3. What was tire positioning of Tiita Nano,l (5 marks)
4, where in the prociuct life c5,cre stage 

.[-ata 
Nano is anc] is ir psssi]rrs r() r(,\i\i- rirr. hr;rri1ri:i

marks)


